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Thailand 2016 : Overview

= Population : 68.05 Million

= GDP:373.80 USD Billion

= GDP Per Capita : 3,451.33 USD

= GDP Per Capita (PPP) : 13,986.50 USD
= GDP Annual Growth Rate : 0.40%

= Unemployment Rate : 0.83%
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A SNAPSHOTOF THE COUNTRY'SKEY DIGITAL STATISTICAL INDICATORS

TOTAL ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA USERS CONNECTIONS SOCIAL USERS

Ho®®

68.05 38.00 38.00 82.78 34.00

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 52% PENETRATION: 56% PENETRATION:56%  vs POPULATION: 122%  PENETRATION: 50%
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THAILAND INTERNET USAGE 2016
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SIMIARTPHONE 85.5% PERSONAL COIPUTER 62.0%
USAGE 6.2 hr./day USAGE 5.4 hr./day

NOTEBOOK 48.7% TABLET 30.0% SMART TV 19.8%
USAGE 4.7 hr./day USAGE 3.5 hr./day USAGE 2.7hr./day




Thailand Software Market 2016
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Thailand Software Market 2016

Growth
2014 2015 2014-2015




E-Commerce Value per capita (B2C)

@ 2014 @ 2015
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THAI STARTUP ECOSYSTEM

Funded startups 3 60+ 71+

Tgalr:;x:a':;:d $2.1M $86.5M+ $136M+
Wahnmma $2m $10.7 $17.5M
Total funds raised by VCs S7TM+ $79.0M+ $79.0M+
"?ﬁ.?.?.‘." mm 1 56+ 60+

va?nmlzn:dwo’s - 30+ 30+
Exits 0 6 8
Accelerators 1 5 7




DIGITAL THAILAND
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CHALLENGE IN THAI CONTEXT

Digital technology must be leveraged to
address many challenges Thailand is facing.

For example,...

To raise capacity and

competiveness in all economic
sectors with digital technology;,

including agriculture,
manufacturing, and services
with a strong focus on SMEs
and Community businesses

To build capacity and

prepare both IT and non-IT
L ]
4 workforce for the

digital era

To adapt and seize
opportunities from
economic integration,
especially AEC, with free
flow of goods and labor

A5

To reduce inequality with

digital technology in the areas of .

income distribution, education,

healthcare and ageing society, and
access to information ’

To create wealth and escape the
middle income trap by promoting
and investing in both existing and

new S-Curve industries,
including digital industry

To fight corruption by

increasing government

transparency and civic
engagement-through open $

data and digital technology <
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Develop workforce for
the digital era

Developing skilled veorklorce
Creating jobs
Ragdcling strencyth Bom within
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Boost the economy
with digital technology

Dreing Mew 5-Curvs
Raising Competitveness
Bipilcling rere? bl sinessas

Creating values

3

Create a quality and
equitable society through
digital technology

Baiilding partiipatian
Eremurng inclusineness




20-Year Digital Landscape of Thailand

The Digital Thailand Plan aims for long-term development and
sustainability, in accordance with the country’s 20-year strategy. Digital
technology, however, is fast changing and therefore requires the digital
landscape to be structured in phases as follows:

1 Year 6 Months 5 Years 10 Years 10 - 20 Years

Digital Foundation Digital Thailand I Digital Thailand Il
Inclusion Full Transformation




Thailand 4.0
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Industry 4.0

End toend |OT En ad 10T Service m

Digital Operation Product Usage Data
Engineering Customer Relationshop

Management

De-Coupling, _1 C;) App store
D_ital Service

Product memor
|"“'||| |||:'| .\l"_:\|
ﬁ@onnecte

10T Service
Imple tion

59 Product
Next-Gen
F‘rmtmg Robots Intelligent Remote monitoring
Batch—Slze One Powertools Predictive Maintenancg

|ﬂ

Customization
of production

i#
"€ \Work Environment  Adaptive Aftermarket
Models Logistics  Service

Sale
& Busines:




VISION PHUKET :“; ““‘i"'-' “"'v;'-"" S m‘;-'--« : m;"- : ..:;:;.. ..::.;
SMART CITY |
2020 SMART SMART

SAFETY EDUCATION

TOURISM

=

SMART a enn s
G

SMART
ECONOMY

SMART
ENVIRONMENT

- »
-‘- - o
. i - SN
> <« Y o -
) ) ~ -~ '
- - — -’ .
- S
- . .
’ . e QY . RO .
’\.‘ ----- . e . . - o '
“ W e e s S AT
o TN ) - e Yok -
e o b
G . o vrves
<d - -
— N
. o —
£ 9 -
- £y
.

SMART
HEALTHCARE

: SMART
- GOVERNANCE

(i

d P 'k 2 vl » & B = ® = s

WATER e ann sty AT PR DAMENT BAFTY TRAI oooMe BTIMRT NS ODSTIN CoMMENCIN VEWGUS
L AND SlCuAn Y Sussen el

~— -




Phuket Smart City Roadmap

2017 - 2019




THANK YQU

= SiPA

RV R ST
it Ay




